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, Prices are constant January 1978 U.S. dollars. Prices and VCR attributes indices are constructed as follows: First take an arithmetic mean over VCR models by month to construct a brand-level index. Then aggregate the brand-level indices into an industry-level index by using quantity units brand market share as weight. Finally aggregate the monthly industry indices into an annual industry-level index by weighting a proportion of monthly VCR sales units. The number of VHS and Beta brands does not sum up to the total number of brands in 1983-86, due to the existence of multiformat brands. The dependent variable is the logarithm of brand market share minus the logarithm of the outside share. The brand market share is defined as a fraction of the total TV households that do not have VCRs by a given time. Heteroskedasticity-robust standard errors are used in the table. The DAYS, DAYSQ and PRGDAYS coeffcients are multiplied by 10, the PRICE coefficients are by 100, and the intercept is divided by 10 for presentation. Prgdays is dropped in 1978-79 due to multicollinearity. N refers to installed base. The unit is a household. First-stage F statistics provide the average explanatory power of the instruments, conditional on the included exogenous variables. J statistic provides a test of overidentifications.
* Significance at the 95-percent confidence level. ** Significance at the 99-percent confidence level. JVC and SONY were the system sponsors of VHS and Beta respectively. The estimates from 1981-82 are used to calculate the elasticities. Cell entries, i, j, where i indexes row and j column, give the percentage change in market share of brand i with a one percent change in price j. The dependent variable is the logarithm of brand market share minus the logarithm of the outside share. The brand market share is defined as a fraction of the total TV households that do not have VCRs by a given time. Heteroskedasticity-robust standard errors are used in the table. The DAYS, DAYSQ and PRGDAYS coeffcients are multiplied by 10, and the PRICE coefficients are by 100, and the intercept is divided by 10 for presentation. N refer to installed base. The unit is a household except that for Specification 3 the unit are millions of household. See Table 3 for the definitions for the other variables. The J statistic provides a test of overidentifying restrictions.
* Significance at the 95-percent confidence level. ** Significance at the 99-percent confidence level.
FIGURE 2
Decomposition of the Difference in the Format Shares, log(SVHS)-log(SBeta)
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